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“Do Not Call”
Regulations Imposed
Tough New Strictures
on Telemarketing

The Attorney General’s Office, through
its Divisions of Consumers Affairs, Law,
and Criminal Justice, remained aggressive in
2003-2004, filing complaints against those
who failed to give customers their money’s
worth, monitoring to ensure that sellers
and service-providers disclosed all terms
and conditions to the public.

Among other actions, the Attorney
General’s Office:

Protecting,
Educating and
Informing New

Important information about
physicians and podiatrists

who hold active licenses
in New Jersey is now

available from one central
source — the Physician

Profile Web site developed
by the Division of Consumer

Affairs within the Attorney
General’s Office.

A link to the Physician
Profile page can be found at
www.NJConsumerAffairs.gov.

❖ Filed a criminal racketeering com-Filed a criminal racketeering com-Filed a criminal racketeering com-Filed a criminal racketeering com-Filed a criminal racketeering com-
plaint against a Bayville, Oceanplaint against a Bayville, Oceanplaint against a Bayville, Oceanplaint against a Bayville, Oceanplaint against a Bayville, Ocean
County man and the investmentCounty man and the investmentCounty man and the investmentCounty man and the investmentCounty man and the investment
firms he controlledfirms he controlledfirms he controlledfirms he controlledfirms he controlled, Global Trading
Investment and Wyndham Group, al-
leging the sale to investors of more
than $4 million in fraudulent and un-
registered securities. As part of the
case, the State successfully petitioned
the court to freeze the assets of the
two investment companies.
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❖ Adopted regulations that imple-Adopted regulations that imple-Adopted regulations that imple-Adopted regulations that imple-Adopted regulations that imple-
ment New Jersey’s Do Not Callment New Jersey’s Do Not Callment New Jersey’s Do Not Callment New Jersey’s Do Not Callment New Jersey’s Do Not Call
lawlawlawlawlaw, which imposes tough restrictions on
telemarketers and provides State resi-
dents with the nation’s strongest level
of protection from unsolicited and un-
wanted telemarketing calls.

❖ Developed a “Physician Profile” WebDeveloped a “Physician Profile” WebDeveloped a “Physician Profile” WebDeveloped a “Physician Profile” WebDeveloped a “Physician Profile” Web
sitesitesitesitesite where consumers can access from
one central location important back-
ground information about physicians and
podiatrists who hold active licenses in
New Jersey, including how long a physi-
cian or podiatrist has been practicing,
where he or she went to medical school
and whether the physician or podiatrist
has ever been the subject of disciplinary
action or has made payments stemming
from a medical malpractice case.

For additional detail about the actions of
the Division of Consumer Affairs in 2003-
2004, see page 44.
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The bold graphic used on the “DO
NOT CALL” flier at right is symbolic
of how aggressively the Division is

working to stop telemarketers from
engaging in this annoying practice.


